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Summary 





Achievements 



Re-branding and system upgrade



New streaming 
app debuts 

“We believe that it is extremely important to meet our 
audiences where they are. In order to do that, we need to 
deliver content directly to our community in the way they 
are most comfortable in addition to our existing Cable TV 
channels. For many Staten Islanders, that means via a 
handheld device like your phone or via smart TV.” 

- Jennifer Sammartino



New data for streaming, on-demand



This chart shows 
number of views and 
length of time 
viewed for each 
channel. 



Based on these 
very early data 
points, we believe 
viewers are tuning 
in and leaving 
programs to run on 
devices while 
engaging in other 
activities, as our 
highest numbers 
are seen in music 
shows. 



Impact and Accolades



Research, Networking and Advocacy in ‘23

NAB Advocacy Day Advocacy Day in DC



Working with non-profits 

In addition to our networking opportunities with the Non-Profit Association, the Chamber of 
Commerce, SIEDC, and the Alliance for Community Media, we served on the committee for the 
Non Profit Conference, for the ACM Annual Conference and hosted numerous events for non 
profits at our studios.  



Producer Engagement 



Social Media 
Social media reaches since the inception of our app in September.  We are seeing steady growth across all social 
media accounts and recently started a TikTok account to further engage youth and a LinkedIn account. 



Facebook and Instagram impact



Coming up in 2024 
P RO G R A M  E X PA N S I O N  TO  P O D C A S T I N G  A D D I T I ON A L  E D U C AT I O N A L  O P P O RT U N I T I E S  

LEGILSLATIVE AGENDA 



In Closing 



Thank You

Jennifer@communitymediasi.org


